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SUMMARY

Consumer Confidence

Index Index

A little bit of festive cheer. 140 - ~ 140

Above 100: More New Zealanders are optimistic about
the economic environment than are pessimistic.
130 - r 130

The countdown to Christmas is on. The weather is warming up. Barbeques are

being fired up. And consumer confidence has taken a step higher in our latest 1201 120
110 1 oo [ 110
survey of New Zealand households. A\ s
100 h : 100
\J Vv L] V

Our Westpac-McDermott Miller Consumer Confidence index rose 5.6 ppts in
December, taking it to a level of 96.5. While that’s still a little below long-run
averages, this is the highest level of confidence that we’ve seen this year. (Note:

90 -
80 - r 80

70 1 : More New Zealanders are pessimistic | 70
A level below 100 indicates that there are more households who are pessimistic oo | 3o st eDamen e about e ctonomic ot ian s it .
about the outlook than those who are optimistic). 2000 2005 2010 2015 2020 2025

Underpinning that lift in confidence, households are feeling more optimistic

about the outlook for the economy over the coming years. In fact, the proportion Do you expect good or bad economic times over the next

of people who expect economic conditions will improve over the coming year 12 months?
is the highest it’s been since 2021. And that growing optimism has also given Net percent Net percent
Spending appetites a bOOSt- 60 1 Source: Westpac McDermott Miller Above zero: More New Zealanders expect good 6o
economic times over the next 12 months.
40 1 - 40
20 4 + 20
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Below zero: More New Zealanders expect bad
economic times over the next 12 months.

60 +—+—F—
2000 2005 2010 2015 2020 2025
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CONSUMER CONFIDENCE
INDICES

Nationwide Consumer confidence by region
Average Average
Dec-25 Sep-25 Change (past ten Sep-25 (past ten
years) years)
Consumer Confidence Index 96.5 90.9 5.6 98.7 Northland 91.2 86.1 96.2
Present Conditions Index 86.1 82.2 3.9 94.8 Auckland 106.9 97.5 100.6
Expected Conditions Index 103.4 96.8 6.6 101.2 Waikato 86.6 921 97.5
Current financial situation -94.4 -95.0 0.6 -192.7 Bay of Plenty 96.2 88.4 99.0
Expected financial situation 5.6 3.3 2.3 4.9 Gisborne/Hawke's Bay 100.9 92.6 98.1
1-year economic outlook -6.5 -16.6 101 -10.0 Taranaki/Manawatu-Whanganui 85.7 814 96.1
5-year economic outlook [N 3.6 7.5 8.8 Wellington 83.8 84.9 100.2
'Good time to buy' -3.5 -10.6 7.1 2.4 Nelson/Marlborough/West Coast 103.0 78.9 95.9
Canterbury 931 921 977
Otago 98.2 84.6 96.5
Southland 85.2 90.9 95.6
Nationwide 96.5 90.9 98.7
Westpac New Zealand Economics 4



BORROWING
COSTS

How much relief could borrowers see?

9 o o o oty . % m Rates previously on offer m Current available rate m Change %
There’s something in the air, and it’s lower interest rates. 1070 s oo 526% | 1yoar ago: 5.78% 2 years ago: 666% | years agor 6.6 | 10
g . . . . . . 8 {4 Current: 4.69% Current: 4.49% Current: 4.75% Current: 5.05% L 8
It’s not unusual to see a lift in confidence at this time of year. And to be fair,
. . 6 r 6
confidence is only back around the levels we saw last December. However, we
. . . . . 4 -4
think that there is reason to expect some of the Christmas cheer will continue
. 2 2
Into 2026.
0 0
The big thing that has changed over the past few months has been households’ 5 129 pps =,
. . . . B - ppts
interest costs. While interest rates have been falling for over a year now, those 4 | | i 4
reductions have taken a while to flow through to borrowers’ back pockets. That’s _Sixmonth  One year fixed  Two year fixed  Three year fixed
. . R . fixed mortgage mortgage mortgage mortgage
because many bOI’rOWGrS Were Stll.l. On the relatlvely hlgh flxed mortgage rateS Source: RBNZ data for borrowers with over 20% equity. Current rates on offer from Westpac from 15 December 2025.
that had previously been on offer.
However, that picture is now changing. Large numbers of borrowers. have . Official Cash Rate and mortgage rates
already rolled on to lower fixed mortgage rates, and that process will continue
. % %
as we move into the new year. 10 4 r 10
One year fixed rate 2024: 5.78%
. . Now: 4.49%
Importantly, while we have seen some upwards pressure on borrowing rates 8 | _ - L g
.. . . . Two year fixed rate 2023: 6.96:/0
recently, most borrowers who are refixing now will still be rolling onto lower Now: 4.75%
rates. For instance, one-year fixed mortgage rates are around 130bps lower than 6 1 -6

this time last year, while two-year fixed mortgage rates are 220bps lower than
in 2023. Those falls will help support a lift in disposable incomes as we head
into 2026. 2 | P

Official Cash Rate

Westpac
forecast

I+ 0
Jan-05 Jan-09 Jan-13 Jan-17 Jan-21 Jan-25

Source: RBNZ, Westpac
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HOUSEHOLD
FINANCES

Do households feel better or worse off financially
compared to a year ago?
Cautiously optimistic.

Net percent Net percent

30 - r 30
While households are starting to feel a bit more upbeat, it’s still been a tough g | e e oy e | 50
year for a lot of us. The number of households who told us that their financial 10 | 10
position deteriorated over the past year remains high, with the ongoing cost of o ,\,I\K\M A, o
living crisis and softness in the labour market still key concerns. o V o
However, households are feeling a bit more upbeat about how their finances will -20 | L 20
fare over the coming year. That increased optimism reflects growing confidence 30 | | 30
about the economy’s trajectory over the coming years. Along with a continued 40 | | 40
boost from firm commodity prices, lower interest rates are helping to boost o ey were e o |
sentiment among households across the country. 2000 2005 2010 2015 2020 2025

The lift in confidence has been strongest among Fhose households on higher Do you expect to be better or worse off financially in a
incomes. These same households are also more likely to be homeowners and to year’s time?
be feeling the benefit of lower interest rates.

30 Net percent Net percent 30
Confidence is up across all age groups. fnanclelposiion o Improve €ver U s 15 Mo,
20 + 20
10 + f\/\ r 10
0 nM 0
-10 + r-10
Below zero: More New Zealanders expect their financial
20 Source Westpac McDermon Mlller position to deteriorate over the next 12 months. 20
2000 2005 201 0 2015 2020 2025
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SPENDING
APPETITES

Christmas treats.

With interest rates down and confidence about the economic outlook up,
spending appetites have also been on the rise.

The past few months have seen a pickup in the number of households who
think that it’s a good time to make a major purchase. There’s also been a lift
in the number of households who have told us that they’re spending more
on entertainment.

That pickup in spending appetites was seen particularly clearly in November’s
retail sales figures, which included strong increases in discretionary spending
categories, like furnishings, apparel and dining out.

Westpac New Zealand Economics

Is this a good or bad time to buy a major household item?

60 Net percent Net percent
1 Above zero: Most households think it's a [
good time to make a major purchase

40 | - 40
20 | r//\/\/\/\/\,\\‘/v\'\ L 20
0 1y ' A 0

v

-20 - + -20
Below zero: Most households think it's a
Source: Westpac McDermott Miller bad time to make a major purchase

-40 ‘ ‘ ‘ ‘ ‘ -40
2000 2005 2010 2015 2020 2025

Spending growth by category (three months to November
vs same time last year)

Total

Entertainment and education 1.2%
Homeware 11.0%
Furniture 10.9%
Restaurants
Groceries
Fuel

Travel

Clothing 5.0%
Source: Spending on

Transport 4.9% Westpac issued cards

0 2 4 6 8 10 12
%, three months to November vs same time last vear




REGIONAL
CONFIDENCE

Consumer confidence by region

Index Index

Oh come all ye faithful! 120 - 120

Source: Westpac McDermott Miller

110
Confidence has taken a step higher in most regions since our last survey. That

highlights that the large interest rate cuts over the past year are helping to
boost households’ disposable incomes right across the country.

100
90
80

That widespread lift in confidence has been reflected in recent spending trends. 70

Spending remains strongest in the lower South Island. But in contrast to the 60

past year, we’re now seeing spending appetites firming right across the country.

That includes Auckland, which is now the most upbeat part of the country.

Wellington
Southland
Tara/Mana/Whang
Waikato
Northland
Canterbury
Bay of Plenty
Nationwide
Otago

Gisborne/
Hawke's Bay
Nelson/Marlborough/

West Coast

Auckland

There were a few regions were confidence dropped back this quarter, including
Waikato and Southland. That potentially reflects some of the easing in dairy

prices in recent months. Even so, economic conditions in rural regions generally Spending growth (three months to November vs same time

remain firm. last year)

We’re continuing to see low confidence in Wellington, with many of those we’ve 1o %Y %y L,
spoken to in the Capital recently continuing to highlight softness in economic Source: Spending on Westpac fssued cards 10.3%
activity and the jobs market. | 79%

g
O
L

Gisbome /
Hawkes Bay
Nel /Marlb /

Tas / Wcoast
Wellington
Bay of
Plenty
Manaw / Wang /
Taranaki
Waikato
Auckland
Northland
Canterbury
Otago
Southland
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TECHNICAL
DETAILS

Survey description.

The Westpac McDermott Miller Consumer Confidence Index summarises the net balance of optimistic/pessimistic responses to five questions:
how households’ financial situation has changed over the past year; whether now is a good time to buy a major household item; how households expect
their financial situation to change over the coming year; and near term and longer-term prospects for the New Zealand economy as a whole.

The first two of these questions are summarised in the Present Conditions Index, and the last three are summarised in the Expected Conditions Index.
An index number over 100 indicates that optimists outnumber pessimists, though the series may be above or below 100 on average. The survey also
includes questions on respondents’ spending on entertainment and eating out, and on what they would do with a $10,000 windfall.

Survey interviews were conducted over the period 1-11 December 2025. The sample size was 1,550.

Summary charts.

Do you expect good or bad economic times over the next

five years?

70 Net percent Net percent 70
| Net Response: Those saying “better” minus those saying “worse” [

60 - r 60

50 4 r 50

40 | L 40

30 4 r 30

20 A F 20

10 4 F 10

0 ¥ 0
-10 | L <10
Source: Westpac McDermott Miller
-20 -20

1989 1994 1999 2004 2009 2014 2019 2024
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times use technology to capture data about you to help us to better understand you and your

contact needs, including potentially for the purposes of assessing your individual reading habits and

interests to allow us to provide suggestions regarding other reading material which may be
suitable for you.
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economics@westpac.co.nz darren.gibbs@westpac.co.nz transmitted to, copied of distributed to any other party without the prior written permission of
the Westpac Group.
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kelly.eckhold@westpac.co.nz michael. gordon@westpac.co.nz Th|s mfgrmauon has been prepared by Westpac andis mtgnded ‘for mformanon purposes only.
It is not intended to reflect any recommendation or financial advice and investment decisions
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it has been prepared without taking into account your objectives, financial situation or needs
and before acting on it you should consider the appropriateness of the advice. Certain types

of transactions, including those involving futures, options and high yield securities give rise to
substantial risk and are not suitable for all investors. We recommend that you seek your own

independent legal or financial advice before proceeding with any investment decision.

Past performance is not a reliable indicator of future performance. The forecasts given in this

document are predictive in character. Whilst every effort has been taken to ensure that the

assumptions on which the forecasts are based are reasonable, the forecasts may be affected

by incorrect assumptions or by known or unknown risks and uncertainties. The ultimate This information may contain material provided by third parties. While such material is

outcomes may differ substantially from these forecasts. published with the necessary permission none of Westpac or its related entities accepts any
responsibility for the accuracy or completeness of any such material. Although we have made
every effort to ensure this information is free from error, none of Westpac or its related entities
warrants the accuracy, adequacy or completeness of this information, or otherwise endorses
it in any way. Except where contrary to law, Westpac Group intend by this notice to exclude
liability for this information. This information is subject to change without notice and none of

P PS Westpac or its related entities is under any obligation to update this information or correct
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directors, employees and representatives of Westpac and its subsidiaries. ensure that the assumptions on which any forecasts are based are reasonable, the forecasts
Things you should know. may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The

. . . . . ultimate outcomes may differ substantially from any forecasts.
We respect your privacy: You can view the New Zealand Privacy Policy here, or the Australian y y y

Group Privacy Statement here. Each time someone visits our site, data is captured so that we Conflicts of Interest: In the normal course of offering banking products and services to its
can accurately evaluate the quality of our content and make improvements for you. We may at clients, the Westpac Group may act in several capacities (including issuer, market maker,
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underwriter, distributor, swap counterparty and calculation agent) simultaneously with respect
to a financial instrument, giving rise to potential conflicts of interest which may impact the
performance of a financial instrument. The Westpac Group may at any time transact or hold a
position (including hedging and trading positions) for its own account or the account of a client
in any financial instrument which may impact the performance of that financial instrument.

Author(s) disclaimer and declaration: The author(s) confirms that (a) no part of his/her
compensation was, is, or will be, directly or indirectly, related to any views or (if applicable)
recommendations expressed in this material; (b) this material accurately reflects his/her
personal views about the financial products, companies or issuers (if applicable) and is based
on sources reasonably believed to be reliable and accurate; (c) to the best of the author’s
knowledge, they are not in receipt of inside information and this material does not contain
inside information; and (d) no other part of the Westpac Group has made any attempt to
influence this material.

Further important information regarding sustainability-related content: This material
may contain statements relating to environmental, social and governance (ESG) topics. These
are subject to known and unknown risks, and there are significant uncertainties, limitations,
risks and assumptions in the metrics, modelling, data, scenarios, reporting and analysis on
which the statements rely. In particular, these areas are rapidly evolving and maturing, and
there are variations in approaches and common standards and practice, as well as uncertainty
around future related policy and legislation. Some material may include information derived
from publicly available sources that have not been independently verified. No representation
or warranty is made as to the accuracy, completeness or reliability of the information. There

is a risk that the analysis, estimates, judgements, assumptions, views, models, scenarios or
projections used may turn out to be incorrect. These risks may cause actual outcomes to
differ materially from those expressed or implied. The ESG-related statements in this material
do not constitute advice, nor are they guarantees or predictions of future performance, and
Westpac gives no representation, warranty or assurance (including as to the quality, accuracy
or completeness of the statements). You should seek your own independent advice.

Additional country disclosures:

Australia: Westpac holds an Australian Financial Services Licence (No. 233714). You can access
Westpac’s Financial Services Guide here or request a copy from your Westpac point of
contact. To the extent that this information contains any general advice, it has been prepared
without taking into account your objectives, financial situation or needs and before acting on it
you should consider the appropriateness of the advice.

New Zealand: In New Zealand, Westpac Institutional Bank refers to the brand under which
products and services are provided by either Westpac (NZ division) or Westpac New Zealand
Limited (company number 1763882), the New Zealand incorporated subsidiary of Westpac
(“WNZL"). Any product or service made available by WNZL does not represent an offer from

Westpac or any of its subsidiaries (other than WNZL). Neither Westpac nor its other subsidiaries
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guarantee or otherwise support the performance of WNZL in respect of any such product.
WNZL is not an authorised deposit-taking institution for the purposes of Australian prudential
standards. The current disclosure statements for the New Zealand branch of Westpac and
WNZL can be obtained at www.westpac.co.nz.

Singapore: This material has been prepared and issued for distribution in Singapore to
institutional investors, accredited investors and expert investors (as defined in the applicable
Singapore laws and regulations) only. Recipients of this material in Singapore should contact
Westpac Singapore Branch in respect of any matters arising from, or in connection with, this
material. Westpac Singapore Branch holds a wholesale banking licence and is subject to
supervision by the Monetary Authority of Singapore.

Fiji: Unless otherwise specified, the products and services for Westpac Fiji are available from
www.westpac.com.fj © Westpac Banking Corporation ABN 33 007 457 141. This information
does not take your personal circumstances into account and before acting on it you should
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141. This information does not take your personal circumstances into account and before acting
on it you should consider the appropriateness of the information for your financial situation.
Westpac Banking Corporation ABN 33 007 457 141 is incorporated in NSW Australia. Westpac

is represented in Papua New Guinea by Westpac Bank - PNG - Limited. The liability of its
members is limited.

U.S: Westpac operates in the United States of America as a federally licensed branch, regulated
by the Office of the Comptroller of the Currency. Westpac is also registered with the US
Commaodity Futures Trading Commission (“CFTC”) as a Swap Dealer, but is neither registered
as, or affiliated with, a Futures Commission Merchant registered with the US CFTC. The services
and products referenced above are not insured by the Federal Deposit Insurance Corporation
(“FDIC”). Westpac Capital Markets, LLC (‘WCM’), a wholly-owned subsidiary of Westpac, is a
broker-dealer registered under the U.S. Securities Exchange Act 0f 1934 (‘the Exchange Act’)
and member of the Financial Industry Regulatory Authority (‘FINRA'). In accordance with APRA’s
Prudential Standard 222 ‘Association with Related Entities’, Westpac does not stand behind
WCM other than as provided for in certain legal agreements between Westpac and WCM and
obligations of WCM do not represent liabilities of Westpac.

This communication is provided for distribution to U.S. institutional investors in reliance on
the exemption from registration provided by Rule 15a-6 under the Exchange Act and is not
subject to all of the independence and disclosure standards applicable to debt research
reports prepared for retail investors in the United States. WCM is the U.S. distributor of
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this communication and accepts responsibility for the contents of this communication.
Transactions by U.S. customers of any securities referenced herein should be effected through
WCM. All disclaimers set out with respect to Westpac apply equally to WCM. If you would like
to speak to someone regarding any security mentioned herein, please contact WCM on +1 212
3891269. Investing in any non-U.S. securities or related financial instruments mentioned in
this communication may present certain risks. The securities of non-U.S. issuers may not be
registered with, or be subject to the regulations of, the SEC in the United States. Information on
such non-U.S. securities or related financial instruments may be limited. Non-U.S. companies
may not be subject to audit and reporting standards and regulatory requirements comparable
to those in effect in the United States. The value of any investment or income from any
securities or related derivative instruments denominated in a currency other than U.S. dollars is
subject to exchange rate fluctuations that may have a positive or adverse effect on the value of
or income from such securities or related derivative instruments.

The author of this communication is employed by Westpac and is not registered or qualified

as a research analyst, representative, or associated person of WCM or any other U.S. broker-
dealer under the rules of FINRA, any other U.S. self-regulatory organisation, or the laws, rules
or regulations of any State. Unless otherwise specifically stated, the views expressed herein are
solely those of the author and may differ from the information, views or analysis expressed by
Westpac and/or its affiliates.

UK: The London branch of Westpac is authorised in the United Kingdom by the Prudential
Regulation Authority (PRA) and is subject to regulation by the Financial Conduct Authority

(FCA) and limited regulation by the PRA (Financial Services Register number: 124586). The
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defined by the rules of the Financial Conduct Authority and is not intended for “retail clients”.
Westpac expressly prohibits you from passing on the information in this communication to any
third party.
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European Economic Area (“EEA”): This material may be distributed to you by either: (i)
Westpac directly, or (ii) Westpac Europe GmbH (“WEG”) under a sub-licensing arrangement.
WEG has not edited or otherwise modified the content of this material. WEG is authorised

in Germany by the Federal Financial Supervision Authority (‘BaFin’) and subject to its
regulation. WEG’s supervisory authorities are BaFin and the German Federal Bank (‘Deutsche
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